
Tourism Facts 2014

Nepal, with its valued landscape, multiethnic composition 
and culture, variety of fauna and high rugged Himalayan 
Mountains and numerous lakes and rivers, has attracted 
travelers, especially since the inception of tourism in 1960. 
Nepal’s combination of world-class cultural and natural 
tourism, Nature, Culture and Adventure are the main base 
of our tourism industry.

VISION
Tourism is valued as the major 
contributor to a sustainable Nepal economy, 
having developed as an attractive, safe, exciting and 
unique destination through conservation and promotion, 
leading to equitable distribution of tourism benefi ts and greater 
harmony in society.
MISSION
Increase annual international tourist arrivals to Nepal to two million by 
2020 and augment economic opportunities and increase employment 
in tourism sector to one million

OBJECTIVES
 Develop tourism infrastructure, increase tourism activities, 

generate employment and spread benefi ts of tourism to grass 
roots level

 Bring tourism into mainstream of socioeconomic development by 
creating enabling institutional environment

 Enhance community capacity and expand tourism products and 
service in new and potential areas

 Publicize image of Nepal in international tourism market
 Improve capacity of airport and enhance fl ight safety, aviation 

security and extend connectivity
 Create new tourism facility to attract new investment

Government of Nepal

Ministry of Culture 
Tourism and Civil Aviation
Singhadurbar, Kathmandu
www.tourism .gov.np
Ph : 977-01-4211785
Email. info@tourism.gov.np

Trend of tourism training 2013 2014

Bachelor in Hotel Management 126 168 

Bachelor in Travel and Tourism 84 126

Food/ House keep& front office 175 100 

Tourist guide and other service 242 11 

Trekking rafting & adventure 988 750 

Mobile outreach training 127 75 

Trend of Some Economic Indicators of Hotel and 
Restaurant (Source: CBS) 

Economic Indicators 2069/70 2070/71  2071/72p

Annual growth rate at 
constant price, 2057/58 (%) 

6.77 6.6 3.98

Gross output at current 
price (Rs. Million) 

108,943 123,683 120,639

Intermediate 
consumption at current 
price (Rs. Million) 

73,634 82,063 80,043

Gross value added at 
constant price 2057/58 
(Rs. Million) 

35,309 41,620 40,595

Gross value added 
at current price (Rs. 
Million) 

12,391 13,209 12,884

Proportion of gross 
domestic product at 
current price (%) 

1.96 2.09 2.07

No of Tourist Visitors on National parks and 
Protected areas (Source: DoNPWC) 

National parks 2012 2013 2014

Bardiya National Park 5760 12,974 14197

Chitwan National Park 126484 153,776 173425

Dhorpatan Hunting Reserve 47 88 89

Khaptad National Park 6 19 47

Koshi Tappu Wildlife Reserve 441 4,446 7349

Langtang National Park 12649 13,370 12552

Makalu Barun National Park 1520 1,523 1083

Parsa Wildlife Reserve 48 192 376

Rara National Park 49 164 181

Sagarmatha National Park 36518 36,750 35157

Shey Phoksundo National Park 679 620 417

Shivapuri National Park 82935 165,904 180464

Shukla Phata Wildlife Reserve 144 471 984

Major Tourism Places 

Kathmandu, Bhaktapur, Patan, Pokhara, Lumbini, Chitwan, 
Dhulikhel, Muktinath / Jomsom, Gorkha 

Major Religious Sites 

Pashupatinath, Swayambhunath, Lumbini, Muktinath, 
Gosaikunda, Debghat, Pathibhara, Jaleshwar Mahadev, 
Dolakha Bhimsen, Swargadwari 

Nepal Population of Household Characteristics (Source: CBS) 

Population 2001 2011

Nepal 23151423 26494504 

Male 11563921 12849041 

Female 11587502 13645463

Total Household 4253220 5423297 

Annual Population Growth 2.25 1.35 

Nepal Some Manor Demographic Indicators (Source: CBS) 

Indicators 2001 2011

Crude Birth Rate (‘000 Pop) 33.1 24.3 

Crude Death Rate (‘000 Pop) 9.6 8.3 

Total Fertility Rate 4.1 2.6

Infant Mortality Rate (‘000 Birth) 64 46 

Life Expectancy 60.7 64.1 
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Safe Places to Visit Nepal : Janakpur

Safe Places to Visit Nepal : Chitwan

Naturally Nepal
  Once is Not Enough



Registered Tourism Industries Number 

Five star hotel 10 

Four star hotel 2 

Three star hotel 27 

Two star hotel 48 

One star hotel 31 

Tourist standard hotel 625 

Community & Private home stay 226 

Trekking agency 1860 

Travel agency 2567 

Rafting agency 61 

Paragliding agencies 37 

Domestic airlines in operation 17 

International airlines in operation 26 

Tourist vehicle agency 57 

Ultra light 37 

Sky diving 4 

Major Place Visited by Tourist 2013 2014 

National Parks and Wildlife 
Reserve 390297 431673 

Pashupati Area (Excl. Indian) 156858 166173 

Lumbini (Excl. Indian) 125496 132926 

Manaslu Trekking 4439 3764 

Mustang Trekking 2862 3883 

Humla Trekking 1603 492 

Lower Dolpa Trekking 585 1117 

Kanchanjunga Trekking 837 777 

Upper Dolpa Trekking 338 469 

Top 5 Countries of Tourist Arrival 2013 2014 

Rank1 India India 

Rank2 China China 

Rank3 USA USA 

Rank4 Thailand Sri-Lanka 

Rank5 UK UK 

Trend of tourism training 2013 2014

Bachelor in Hotel Management 126 168 

Bachelor in Travel and Tourism 84 126

Food/ House keep& front office 175 100 

Tourist guide and other service 242 11 

Trekking rafting & adventure 988 750 

Mobile outreach training 127 75 

Year 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 

Average length of stay 13.5 9.1 10.2 12.0 11.8 11.3 12.7 13.1 12.2 12.6 12.4 
Average income / visi-
tor/day ($) 

45.1 58.5 55.0 45.0 73.0 65.3 43.2 38.2 35.6 42.8 48.0 

Major Tourism Activities 

Mountain Climbing, Trekking, Bird Watching, Mountain 
Flight, Rock Climbing, Rafting / Kayaking / Canyoning, 
Hot Air Ballooning, Bungy Jumping, Paragliding, Ultra 
Light Aircraft, Mountain Biking, Jungle Safari 

Absent Population in 2011 (Source: CBS) 
Area Male Female NK Total

Nepal 1684029 237400 65 1921494 
Mountain 82322 23101 0 105423 
Hill 860555 130604 8 991167
Terai 741152 83695 57 824904 
Urban 227632 57774 15 285421 
Rural 1456397 179626 50 1636073 
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Safe Places to Visit Nepal : Dolpa

Safe Places to Visit Nepal : Lumbini Safe Places to Visit Nepal : Pokhara


